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The Brief 
“To create a brand new website for The Charitable Foundation for the Education of Nepalese Children 
(CFENC) organisation which will be professional and visually attractive, ultimately encouraging more 
people to donate or become interested in the charity” 

 

Introduction 
Through a relative, I was informed of a client(s) which wanted a website redesign and to be able to 
implement e-commerce into the website as well. Therefore, I contacted the client(s) to ask if it 
would have been possible to meet and discuss the potential project in more detail. This was then 
arranged and I met the client(s) at their home where details were passed to myself. From this initial 
meeting, I then took upon the action of typing the notes into a document which will be viewable 
below. Please note that there are also some notes from another person who also attended the 
meeting: 

My Collected Notes from the Meeting 
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The Other Person’s Collected Notes from the Meeting 
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Explaining the Areas I Could Complete for the Project 
As was agreed during the initial meeting, I was required to send an e-mail to the client(s) explaining 
the areas which I would have been able to complete as well as those that I wouldn’t have been able 
to do. Within this e-mail, I stated that I could redesign and build/code the charity website and that I 
would have needed to undertake research regarding the automated social media updates and the 
‘keywords’ aspect relating to Search Engine Optimisation (SEO). The element which I mentioned that 
I wouldn’t have been able to complete was the e-commerce section as I explained that I was 
inexperienced in this area and wouldn’t want to cause any unnecessary security risks to users of the 
website. This email can be viewed below: 

The E-mail sent to the Client(s) 
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In response to this e-mail, the client(s) asked some further questions relating to the social media and 
key words elements as well as purchasing a domain name. This can be seen below: 

The Response from the Client(s) 

 

After receiving the shown e-mail above, I then replied explaining that I would have been able to 
produce a brand-new website for them and suggested a hosting service called ‘HostPapa’. I also 
explained that with regards to the social media and key words aspects, that I would have tried to 
attempt these areas once researched. All of this is evident in the e-mail displayed below: 
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Planning the Project 
After confirming the requirements with the client(s), I then decided to create a task table to help 
myself identify the types of tasks required which would have allowed for reviewing of this 
throughout. This included tasks specific to areas including branding, contact with the client and the 
development process. Please note that I undertook this whilst completing some aspects of the 
project and this may have been refined at a later stage. This can be viewed below: 

The Task Table 
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Furthermore, I also created a Gantt chart to reflect the tasks and milestones of the project so that I 
could have gauged how long each process would have taken to complete, allowing myself to 
understand how to balance this project with other work. Please note that the first version shown 
relates to the time during the summer where I had begun the task to carry into my first semester. 
Therefore, this means that this had to be developed into another version when starting the first 
semester of my third year to accommodate the set deadlines. These can be viewed below: 

The Created Gantt Charts (Initial and Developed Versions) 
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The final aspect for the planning section was to identify the technological and platform requirements 
for the website to help myself understand what resources I would have needed in order to complete 
the project. These included requirements regarding areas such as methods of contacting the client(s) 
and undertaking the coding process of the website. This was created in the form of a table that can 
be viewed below and this was refined at different stages of the project: 

The Technological and Platform Requirements Table 
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Analysing the Provided Competitor/Charity Websites 
After initially planning the project, I then decided to begin with analysing the advantages and 
disadvantages of the website provided by the client(s), both those that they liked and disliked. I also 
did the same for the current ‘CFENC’ website. The purpose of this was to try and influence the 
project I would have been undertaking and this analysis is evident below: 
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Undertaking Branding/Aesthetics Research for the Website 
Analysing the Colours and Fonts used on the Current Website 
Following on from analysing the websites shown previously, I then decided to think about the fonts 
and colours for the new website. Firstly, I noted down the colours used in the logo and fonts 
currently used in the ‘CFENC’ website that I didn’t know of to help identify each aspect: 

Using the ‘Adobe After Effects’ Colour Picker tool to identify the ‘RGB’ and ‘HEX’ Values for each 
Colour – (0, 0, 106) and #00006A 

 

Using the ‘Adobe After Effects’ Colour Picker tool to Identify the ‘RGB’ and ‘HEX’ Values for each 
Colour – (199, 6, 59) and #C7063B 

 

 

I then noted these colours down in another document as will be seen below: 

Listing the Colours of the Logo in another Document 
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For the fonts, I used the ‘inspector tool’ to find which fonts were used for different elements of the 
current website: 

An Example of the Method undertaken to Identify the Fonts used 

 

 

After doing this for all aspects of the website, I then noted down the font names in the same 
document as before. Please note that some of the fonts couldn’t be found on the software which 
has meant that some of the fonts below are in the same font as their counterpart: 

The Font Names Listed in the Document 

• “Palatino Linotype”/ “Book Antiqua”/ “Palatino” (For the headline text) 
• “Arial Black”/ “Gadget” (For the headings and page links of each page) 
• “Arial”/ “Helvetica” (For the paragraphs of each page) 
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To see where each font is applied above on the current website, I have highlighted different aspects 
of the ‘Donations’ page below as an example: 

 

 

 

 

 

 

 

 

 

 

 

 

Arial 
Black/Gadget 

Palatino Linotype/Book Antiqua/Palatino 

Arial/Helvetica 

Arial Black/Gadget 

 

Arial Black/Gadget 
(where marked 
with a *) 

* 

* 

* 

* 

Arial/Helvetica 
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Undertaking Research Regarding Colour Meanings/Connotations 
After completing the previous task, I then researched colour meanings through the Internet to 
understand what different colours symbolised. I therefore thought that this would have helped 
myself to create a few colour palettes for the new website which I could have then shown to the 
client(s). I found a couple of images of colour wheels and in these I highlighted a few aspects that I 
thought could have related to ‘CFENC’ as a charity to try and convey these throughout the colour 
palettes I would have created: 

Analysing the first Colour Wheel – Examples of areas I Highlighted 
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Analysing the Second Colour Wheel – Examples of areas I Highlighted 
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Creating the Colour Palettes for the new ‘CFENC’ Website 
After viewing the colour wheels shown previously, I then decided to create a few colour palettes to 
try and incorporate some of the colours shown above as well as the colours of the current logo and 
those that I thought would have been professional. As will be seen below, a mixture of vibrant and 
paler colours had been integrated into the colour palettes to try and add variety to both specific 
palettes as well as the palettes as a whole. These created colour palettes are evident below: 

Colour Palette 1 

 

Colour Palette 2 

 

Colour Palette 3 

 

Colour Palette 4 
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Colour Palette 5 

 

Colour Palette 6 

 

Colour Palette 7 

 

Colour Palette 8 

 

Colour Palette 9
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Colour Palette 10 

 

 

As was clear with the colour palettes, I tried to use some colours which I believed would have fitted 
well with the logo colours, using those that were paler at times. In my opinion, this would have 
therefore reduced the vibrancy of the website and thus made it more professional. Some colours 
were included as a result of inspiration from the colour wheels and these were the shades of green, 
orange, purple and blue. This was because I thought the meanings of these were relevant to the 
charity as well as the fact that they weren’t as vibrant as the logo colours and would have been able 
to complement other colours used on the website. As would have also been evident, I included red 
in some of the colour palettes and this was because this was the colour that was included on the 
business card I was given from the client(s): 

The Business Card Provided by the Client(s) 

 

At this stage this task was complete and the only thing which remained was to show the client(s) 
when meeting with them at a later date to clarify which palette they would have wanted to use for 
the new website. 

 

 

 

 

 

 

Brighter red than the 
colour shown here 
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Font Analysis of the Current Competitor Websites 
In addition to creating the colour palettes, I also then analysed the types of fonts used on the 
provided competitor websites to understand what font-weights were used in certain parts of the 
websites as well as other aspects including alignment which would have ultimately helped when 
creating the new website for ‘CFENC’. This analysis can be viewed below: 
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Highlighting some Possible Fonts to use through ‘Google Fonts’ 
After analysing the fonts used in the different websites above, I then decided to view the fonts 
supplied by ‘Google Fonts’ as I thought that these would have been more professional than ordinary 
fonts such as ‘Calibri’ and ‘Arial’. From this, I managed to select the fonts which, in my opinion, 
would have been professional but also friendly and appealing as the website would have been for a 
charity and would have wanted to welcome all users in a polite and friendly way. As a result of this, 
the following fonts were selected as seen below: 

‘Rubik’ Font      ‘Muli’ Font    ‘Roboto’ Font       ‘Nunito’ Font 

 

‘Varela Round’ Font     ‘Questrial’ Font   ‘Catamaran’ Font        ‘Montserrat’ Font 
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‘Ubuntu’ Font            ‘Poppins’ Font 

 

‘Crete Round’ Font        ‘Patua One’ Font ‘Baloo Tammudu’ Font 

 

‘Meera Inimai’ Font ‘Petrona’ Font        ‘Glass Antiqua’ Font ‘IM Fell Great Primer’ Font 

 

‘Della Respira’ Font   ‘Inknut Antiqua’ Font   ‘Averai Gruesa Libre’ Font ‘Linden Hill’ Font 

            

‘Aref Ruqaa’ Font    ‘Paprika’ Font ‘Cagliostro’ Font      ‘Dekko’ Font      ‘Shanti’ Font 
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‘Sniglet’ Font    ‘Hind Siliguri’ Font 

 

As is evident above, some fonts had curved edges with some others also in the style of that similar to 
handwriting which I thought could have related to the ‘CFENC’ charity. Reviewing these fonts now, 
this could have also related to the fact that the charity was a children’s education charity and that 
this could have represented the children’s nature. The fonts I selected were those that weren’t as 
serious and stern as some others but those that were clear and easy to read because otherwise, the 
website wouldn’t have been accessible to its users. Now this had been completed, this had to be 
shown to the client(s) to gain their opinion and select a font to use on the website as well as being 
able to make a decision on which other font to pair this with, to be suggested by ‘Google Fonts’. 
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The Decision of Colours and Fonts to use on the new ‘CFENC’ Website 
A meeting with the client(s) was undertaken on 1st September 2018 to explain the work I had 
completed for the project thus far and to also be able to receive feedback for this. During this 
meeting a range of topics were discussed, of which some will be shown later in this document, 
including the colour palettes and fonts I had highlighted. I presented to the client(s) the research I 
had undertaken with the colour wheels and fonts analysis as well as asking for their feedback with 
regards to which colour palette and font to choose to be used on the new website. 

The Selected Colour Palette 
After showing the client(s) the range of colour palettes I had produced using ‘Adobe Color’, it was 
decided that the one below was the one which they wanted to use as it resembled the colours they 
used at the current moment in time and didn’t want to change too much in this area, hence 
discarding the other colour palettes: 

 

Colour Values of each Colour 

Blue - #00006A/rgb(0, 0, 106) 

Pink/Purple - #C7063B/rgb(199, 6, 59) 

Red - #FF0000/rgb(255, 0, 0) 

Black - #000000/rgb(0, 0, 0) 

The Selected Fonts 
As well as the colours, the fonts were shown to the client(s) explaining that this would have been for 
the headings of the pages on the website and that ‘Google Fonts’ was helpful as it advised on 
pairings of its fonts. The client(s) then advised that they wanted to utilise the font shown below due 
to the fact that they preferred this over the other listed fonts: 

 ‘Poppins’ Font 
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After this, I then showed them the suggested pairings supplied by ‘Google Fonts’ as will be seen 
below: 
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After showing them this selection of fonts to pair with the ‘Poppins’ font, it was decided that they 
wanted to use the font called ‘Playfair Display’ as this was the font that appealed to them the most. 
However, when showing them this font, the heading and paragraph fonts were swapped around 
which meant that the actual font that they had chosen was the ‘Poppins’ font. Therefore, after the 
meeting I sent an email which explained this and asked them to select one of the fonts again: 

The Problem with the Fonts Swapping Positions 
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Sending an Email to Explain the Situation and Action Required 

 

I then received a reply in which the client(s) selected the font that they wanted and this was now the 
font called ‘Roboto’ as seen below: 

The Response from the Client(s) 

 

This now meant that the fonts for the new website had been chosen and signified that this task was 
complete. 
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Colours Analysis of the Current Competitors’ Websites 
After the colours and fonts had been chosen for the new ‘CFENC’ website, I thought it would have 
been beneficial to analyse how colours were used throughout the websites provided by the client(s). 
I thought that this would have then allowed myself to use knowledge gained from this to integrate 
similar aspects into the new ‘CFENC’ website. This analysis can be viewed below which shows the 
key parts to have been considered later in the project: 
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Understanding how to Implement Colours and Fonts into a Website 
As I had now undertook a thorough process with regards to fonts and colours for the ‘CFENC’ 
website, I thought it would have been beneficial to gain some knowledge of the best practices 
relating to integrating both of these aspects into a website in a professional and appealing manner. 
From this research I understood the following: 

Fonts Research 
- Ensure that there is a visual hierarchy (titles, subtitles and paragraphs with the correct 

amount of white space between) 
- Usual text size is of 16 pixels and don’t align the text to be centred 
- Include short paragraphs to retain interest 
- The line height of paragraphs should be somewhere inbetween 1.25 and 1.5px 
- The size of headings should be approximately 36 pixels 
- Make sure that lines of text are aligned 
- Ensure that the text is responsive 
- Ems are better than pixels for developers 
- Underline hyperlinks 
- Pair fonts that benefit each other 
- Ensure that the font selected is one that is easy to read for the user 
- Embed types of font that are required as this affects the loading time of the website/web 

pages 
- Ensure that there are two or three fonts for the website with one each for the headings, 

subheadings and paragraphs 

 

Colours Research 
- It can be easier to read content where two colours overlap e.g. black background and white 

text 
- Don’t place text on a background which has a similar colour value (for those that are colour 

blind) 
- It is beneficial to use the colours of the brand on the website 
- Follow the 60/30/10 rule -> The main colour is used on 60% of the website, the secondary 

used on 30% and an accent colour should be used on 10% of the website 
- Sometimes, use a colour to identify features or bring focus to an element on the web page 
- Don’t use too much colour that it distracts the user from the content on the website 
- Use colours which will suit the target audience of the website 
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Undertaking Target Audience Research 
Analysing ‘CFENC’s’ Values/Objectives 
As well as completing the research for the branding section of the website, I also thought it would 
have been beneficial to analyse the types of customers that the website would have wanted to 
attract to help create a website that would have suited this target audience. First of all, I analysed 
the charity’s values/objectives which can be viewed below: 

The Charity’s Values/Objectives 

 

From viewing these values/objectives, I then made the following conclusions seen below: 

- This will attract people who are generous and kind-hearted 
- This could attract anyone between the age of 18 and 70 if this is something that would interest 

them 
- Due to the fact that it is educated orientated, this could attract teachers who want to help 

educate children outside of their own country and those that are in need 
- The website will therefore need to have a friendly appeal to users visiting the website and it 

needs to be professional to receive aspects including donations 
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Gathering General Research about Charities 
After making some initial judgements, one area I thought I would explore would have been a general 
overview of charity statistics to help obtain an understanding of the topic area and the graphs found 
below on ‘Statista’ highlight this process: 

Number of Charities between 2000 and 2018 in England and Wales (Statista) 
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Giving to Charity in England by Gender (Statista) 

 

Giving to Charity in England by Age (Statista) 
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Gathering Research about the types of Funding Charities Receive 
In addition to the research found above, I also undertook research regarding how charities received 
their funding and this can be seen below. The possible purpose of this was to understand potentially 
how ‘calls-to-action’ could have been utilised in the website regarding donations and sponsoring: 

Gifts and Donations 
- These normally are given by individuals, companies and charitable trusts/foundations 
- These are very important for charities 
- These can attract tax relief 
- This can take a considerable amount of time 
- There is a possibility of losing money 

Grant funding 
- These are produced by the public sector and charitable trusts and foundations 
- Money isn’t required to be paid back 
- Tax doesn’t have an effect on this type of money 
- Grant funders will usually only fund those that have a charitable status 
- There are nearly always conditions with grants including returning money that isn’t spent to the 

funder and achieving targets 

Loan Financing and Equity Capital 
- Debt finance which includes loans and overdrafts which need to be paid back 
- Equity finance doesn’t have to be repaid 
- With equity finance, the investor has a stake in the business which allows them to be part of the 

rewards and risks which follow 
- Loan financing is potentially quicker and easier to gain compared to grant funding 
- Small charities or start ups can find it hard to receive a loan 
- The providers of this loan service to the non-profit sector are ‘BIGInvest’, ‘Charity Bank’ and 

‘CAF Bank’ 
- Equity capital is given by external investors in return for a permanent stake in a business 
- Equity capital doesn’t need security and as previously mentioned, doesn’t have to be repaid 

either 
- Investors for equity capital may want to provide their expert knowledge 
- Equity finance relates to social enterprises 
- Charities and businesses that are limited by guarantee are unable to increase equity finance 
- With equity capital, this can cause arguments to occur 

Contracts 
- This is trading where something has been agreed formally 
- This is a commercial agreement and tax and ‘VAT’ can have an impact on the money received 
- Non-profit organisations are creating contracts with the public sector to provide services 
- These services may cause the company to not fully focus on its main objectives 
- Contracts can be underfunded 

Trading 
- Non-profit organisations receive money through the selling of goods and services to members, 

service users, the general public and other businesses 
- There is flexibility about the way in which you can spend the received money 
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- Trading can be selling tickets, publications and products, hiring a venue and selling personal 
skills 

- Charities are able to trade 

 

Gathering Research about the types of Audiences Charities Attract 
After undertaking research regarding the types of funding charities may receive, I then decided to 
complete further research relating to the types of audiences regarding charities which can be viewed 
in the bullet points provided below. The purpose of this was to help myself identify who would have 
been visiting the new website in order to consider how to have created the website to suit their 
needs: 

Miratel Solutions Provided Information 
- Those with more money are apparently very committed to giving to charity as according to the 

2012 Bank of America Study of High Net Worth Philanthropy, 95% donated to one charity at 
least compared to the general population as a whole (65%) 

- Following on from the point above, the same study highlighted that 76% remain keen to donate 
at the same rate or even higher in the next three to five years 

- 89% of those with more money have volunteered with 54% of these volunteering more than 
100 hours annually 

- Those with more money donated more once they had volunteered more 
- 74% of this group enjoy donating as it makes them feel good 
- The Index on Young People and Volunteering by DoSomething.org has highlighted that 93% of 

those aged between 13 and 14 years of age are interested in volunteering with only 54.2% 
doing so 

- Because these people’s friends volunteer, this then has an influence 
- Young people are difficult to entice to take part in volunteering 
- 52% of teenagers which text on a regular basis tend to volunteer with 23.3% more likely to 

fundraise and fundraising is the most popular thing that young people do at 38.5% 
- 70.7% of young people stated that the thing that encourages them to volunteer is something 

called civic engagement 
- Another audience that is attracted is women as according to the Women’s Philanthropy 

Institute’s Women Give 2012 report, women which are aged at 48 years or older or are single 
will donate more than men of the same status 

- Women donate 89% more than men and 70% more than younger people of the same gender 

Charity Digital News Provided Information (UK – Charities Aid Foundation) 
- People aged between 16 and 24 years are the least likely to be involved (42% took part in any 

charitable activity within the previous month) 
- People aged between 45 and 64 years are the most likely to be involved (63% took part in any 

charitable activity) 
- The groups most likely to donate money are those that are female, of an older age and those 

with more disposable income 
- The average monthly amount that was donated by someone in the year of 2014 was £14.00 
- Within the United Kingdom, 63% of women are likely to become involved compared to the 52% 

of men 
- 56% of those aged between 25 and 44 years and 62% of those aged 65 and over give something 
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- The most popular form of donating is through physical money at 55% with direct debit (30%) 
the second most popular 

- The most popular way of giving was by donating money (40%) with the least popular ways being 
by either volunteering or signing a petition (6%) 

- The second most popular cause was for children and young people at 30% 

NPT UK Provided Information 
- Women are those that are more likely to donate to animal charities at 30% compared to men at 

19% 
- Women are also those that are more likely to donate to children’s charities at 26% compared to 

men at 22% 
- Those that are younger are most likely to donate to physical and mental health charities, the 

homeless, housing and refugee shelters and also education 
- Those that are older are most likely to donate to hospitals, hospices and religious charities 
- Giving online has risen 12.1% from 2016 (2017 statistic) 
- Giving online has risen by 18.5% between non-profit organisations in the United Kingdom (2017 

statistic) 
- Approximately 7.6% of fundraising revenue increased online during 2017 
- 21% of donations online were done via a mobile device during 2017 
- Websites, applications and social media make £2.4 billion of donations each year in the United 

Kingdom, making up 26% of the donations 
- During 2016, the causes which were donated to the most were medical research at 26%, animal 

welfare at 25% and children/young people at 24% 
- The main influences of high-value donors were personal values, morals/ethics, belief in a cause, 

faith and personal experiences 

Charities Aid Foundation (CAF) Provided Information 
- The most popular cause for charity is medical research 
- The average contribution is at £18 
- Women are more involved than men 
- Older people are most likely to donate compared to those who are younger which are less likely 

 

Summarising the Main Points of the Collected Research 
After managing to gather detailed statistics and information with regards to charities, I then 
summarised the main points I thought had appeared several times regarding types of target 
audience to help myself in preparation for creating the target audience personas which will be 
shown later on: 

- Women are more charitable than men 
- The younger generation is less likely to be interested and not be charitable at all 
- Those that have more disposable income are more likely to donate 
- People are more likely to be charitable towards a charity if it is something that they can relate 

to 
- Sometimes people need to be encouraged and motivated in order to become charitable 
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Creating the Target Audience Personas for the Project 
Following on from the previous processes, I believed that now I was fully confident in creating a few 
audience personas which could have related to the ‘CFENC’ charity, integrating aspects found from 
the previous research to help. I decided to create three personas to allow for variation in different 
types of target audience, hence allowing for consideration whilst creating the website. This is 
evident below: 
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Undertaking Website trends and Standards Research 
Further to the target audience research, I also undertook research relating to website trends 
(predicted and current in 2018 and 2019) and standards as I thought that this could have helped 
myself when completing work later in the project, hopefully being able to implement best practices 
into the final outcome of the website: 

Website trends 
One-Page Websites 
- Because many people view the Internet on their mobile device, it is believed to be better to suit 

the action of continuous scrolling 
- This also will reduce the amount of content required on a website 
- The links can also be used to navigate to different parts of the page 
- These types of websites are simple and cost-effective 

Static Websites 
- These websites are very basic 
- These types of websites are secure, they load quickly and are cheaper to produce 
- These could be used for projects which require a cost-effective method of producing a final 

outcome 

Photo Content 
- A good photo can assist in increasing the amount of conversions a website has 
- It was predicted that images that demonstrate individuality but also help to provide information 

will be important for online success 

Ensuring Mobile Web Development is Successful 
- Becoming successful at developing for mobile as well as trying to think of the best method to 

provide the content was predicted to be difficult 
- Users must be able to view the content with one hand only 
- The navigation will have to be designed so that it can be interacted with by a user’s thumb and 

not be too uncomfortable 

Progressive Web Applications 
- Include areas such as splash screens, push notifications and animated transitions 
- These are quicker, more secure and don’t use too much memory 
- These are able to work when not connected to the Internet 
- The purpose of these applications is to provide a service to the user which is similar to that 

when using a native application (an application from somewhere such as the ‘App Store’) 

E-commerce 
- ‘Magento’ is apparently preferred for the bigger projects 
- ‘Shopify’ is apparently preferred for the smaller projects 
- Content can change depending on the person using the service (purchase history) 
- Products which are appropriate will be the only ones which are shown to the user 

‘JavaScript’ 
- Various different frameworks including ‘Angular’ and ‘React’ 
- ‘Vue JS’ is growing in popularity 
- Functional programming is benefiting from the improvements to ‘JavaScript’ 
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Page Creation with Modules 
- This allows the user to create web pages without having to have the experience of coding 
- This has been made possible through content management systems such as ‘WordPress’ 
- Other places which allow this include ‘Squarespace’ and ‘Wix’ 
- ‘Gutenberg’ will allow users to place content anywhere on the web pages (‘WordPress’) 

Typography 
- Most of the content on the Internet is written in text format 
- This text needs to be presented in a way that it interesting for the user 
- More fonts are going to be available soon that can be used for this 

 

Website Guidelines and Standards 
- Websites need to be able to load quickly otherwise users will become disinterested 
- The website will need to be able to work on mobile devices 
- It is helpful to use analytics to gauge the process/success of the website 
- Search Engine Optimisation is beneficial to include in websites 
- Use a content management system (allows for client edits) 
- Social media is beneficial to use as it helps to increase website traffic 
- Websites must be secure 
- The logo of a website needs to be situated in the top-left corner 
- The main form of navigation needs to be placed horizontally across the top of a page 
- A value proposition is good to have at the top of the home page 
- Use a branding guideline for a website and don’t change it 
- Websites should be created through following the ‘W3C’ standards 
- Websites should also follow the ‘WCAG’ guidelines to make themselves accessible 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



‘CFENC’ Project (Y3S1) Processes in More Detail Document – Daniel Wilkins 

81 | P a g e  
 

‘WCAG 2.1’ (‘Web Content Accessibility Guidelines’) 
Overview of the Research task 
The next task I had set myself was to view the ‘Web Content Accessibility Guidelines’ as they had 
been updated from the ‘WCAG 2.0’ to ‘WCAG 2.1’. As stated on the ‘W3C’ website, viewing and 
following the guidelines would have allowed for the content to have been more accessible to more 
people with disabilities on the ‘CFENC’ website. These disabilities included: 

- Those that were blind or had poor vision 
- Those that had limited movement 
- Those that had disabilities with their speech 
- Those that were sensitive to certain lights 

This research was relevant to this project as these guidelines referred to website content on various 
devices which were desktops, laptops, tablets and mobile devices of which I would have been 
creating a website to place on all of these devices. This research was also relevant as it would have 
allowed myself to attempt to implement as many areas as possible into the newly created ‘CFENC’ 
website in to make it more accessible and inclusive to everyone. The detailed analysis of this can be 
viewed below. 

The Areas Required for Recommended Following – Perceivable 
This means that any provided information and user interfaces need to be able to be used by the 
senses that the user has. 

Provide Text Alternatives 

- This needs to be given for anything that isn’t text such as images 
- It must be able to be transformed into another way of receiving this information including 

speech 
- The areas requiring addressing are controls/input, time-based media, tests, sensory, ‘CAPTCHA’ 

and decoration/formatting/invisible 

Provide Time-based Media Alternatives 

- An alternative must be given for pre-recorded audio only 
- An alternative must be given for pre-recorded video only 
- Captions must be given for pre-recorded audio 
- Captions must be given for live audio 
- Audio description must be given for pre-recorded videos 
- Sign language must be given for pre-recorded audio content 
- Extended audio description must be given for pre-recorded videos 

The Areas Required for Recommended Following – Adaptable (Perceivable) 
This means that content is able to be displayed in multiple ways without losing the information or 
structure. 

- Areas presented need to be able to be programmatically determined or be available in text 
format 

- When the content has an impact on its meaning, it needs to be able to allow for a correct 
reading sequence to be programmatically determined 

- Instructions for using content must not fully rely on areas that we use our senses for, for 
example colour or sound 
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- The content must not be restricted to only one orientation such as portrait or landscape 
- The purposes of input fields must be able to be programmatically determined 
- Content that is integrated with languages such as ‘HTML’ and ‘CSS’ (markup languages) must be 

able to be programmatically determined 

The areas Required for Recommended Following – Distinguishable (Perceivable) 
This means that the content must be easy to view and listen to for users. 

- Colour must not be used as the only way of displaying information e.g. call to actions 
- There must be a method of being able to stop audio playing or reducing its volume if it plays for 

more than three seconds 
- Text and images must have a contrast ratio of a minimum of 4.5:1 with exceptions including 

large text and when using logos 
- Text must be able to be resized up to 200% without losing the content or the functionality, 

without having to use assistive technology 
- Text can be used to show information instead of images of text when technologies can show the 

visual presentation with a couple of exceptions 
- The way in which text and images of text are presented must have a contrast ratio of a 

minimum of 7:1 with a few exceptions including large text and logos 
- Background sound must not contain background sounds, it must be able to be switched off and 

must be a minimum of 20 dB lower than the foreground speech content with an exception 
- Regarding blocks of text, there must be a method to be able to undertake multiple tasks such as 

selecting the foreground and background colours 
- Images of text must only be used for decoration and if it is essential 
- The content must be able to be displayed without losing itself or functionality and the user must 

not be able to scroll vertically and horizontally (one or the other) 
- User interface components and graphical objects must have a good colour contrast 
- The content that is integrated through aspects such as ‘HTML’ and ‘CSS’ (markup languages) 

must be able to have spacing applied so that it doesn’t affect itself or the functionality 
- When hovering or focusing over content, the additional content must be able to be removed 

without moving the hover or focus, it must be able to be interacted with without it disappearing 
and it must remain there until something happens such as when the user stops hovering or 
focusing over it 

The Areas Required for Recommended Following – Operable 
This means that the interface and navigation must be able to be used. 

Keyboard Accessible 

This means that everything that is able to function must be made available through a keyboard. 

- There mustn’t be reliance on specific timings for individual keystrokes with an exception 
- Parts of a page must be able to be navigated to and away from by a keyboard 
- Shortcuts must be able to be switched off, redesigned and be able to be executed when 

focusing on a part of the page 

There must be Sufficient Time 

This means that users must have a considerable amount of time to be able to read and utilise 
content. 
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- If there is a limit on the amount of time with a piece of content, the user should be able to 
switch it off, change it and extend it and there are a few exceptions 

- If something is either moving, blinking or scrolling, there must be an option for the user to be 
able to either pause, stop or hide it (with certain conditions applied) 

- Auto-updating information must also be able to be paused, stopped, hidden or controlled by 
the user (with certain conditions applied) 

- Timing must not be an important element of an event or activity 
- Interruptions which appear can be dismissed by the user 
- A user must be able to continue what they were doing without losing anything completed when 

creating another session after their previous one expired 
- Users must be notified of user inactivity (e.g. ‘you will be logged out in 1 minute, do you wish to 

continue?’) 

Seizures and Physical Reactions 

This means that content must not cause seizures or physical reactions. 

- Web pages must not have anything on the pages that will flash more than three times in a 
second or if the flash is below the general flash and red flash thresholds 

- Motion animation which is caused by user interaction must be able to be disabled with an 
exemption of it being important 

Navigable 

This means that you must give methods of helping users to be able to navigate, find content, and 
know where they are. 

- There must be some method of skipping past repeated content on multiple web pages 
- Titles on web pages must indicate their topic/purpose 
- Web pages must allow focusable elements to have focus when navigating between different 

pages if this affects the meaning or operation 
- Each link must clearly show what its purpose is 
- There must be more than one method of accessing a web page with the exemption if it is an 

outcome of a process 
- The headings and labels must show their topic/purpose 
- An interface which can be used by a keyboard must allow for an indicator which shows the 

keyboard focus 
- A user must be able to know which web page they are currently located on 
- There must be a method of viewing the purpose of each link from its text with the exemption of 

the situation where this link would be unclear to all users 
- Headers of each section must be used to create an organised structure for each piece of content 

Input Modalities 

This means that it must be easy for users to use something through different types of input other 
than a keyboard. 

- Everything that can be operated with by a multipoint or path-based gesture can be also done 
with by a single pointer without a path-based gesture 

- Everything that can be used with a single pointer must either have no down event, have an 
abort or undo option, an up reversal option or be important 
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- Elements of a user interface that have labels involving text/images of text, the name must have 
the text which is shown visually 

- The user interface must be able to execute the same motions as those used by a device or a 
user with a response to the motion being able to be disabled with a couple of exceptions 

- There must be a set size of 44x44px for the target of pointer inputs with a few exceptions 

The Areas Required for Recommended Following – Understandable 
This means that information and usability of an interface must be able to be understood by its users. 

Readable 

This means that all content must be able to be read and understood by users. 

- The default language (e.g. English, etc.) can be programmatically determined 
- The language can be identified for each passage/phrase with a few exceptions including names 

of places and people and technical terms 
- There must be a method of understanding areas such as everyday sayings and key words 
- Abbreviations must be able to be understood through a method 
- Alternative content is supplied if something cannot be fully understood 
- There must be allowance for a method which can pronounce words that cannot be understood 

through reading alone 

Predictable 

This means that web pages must look and be able to be used in a way predicted by users. 

- A change of context is not caused by focusing on any part of an interface 
- A change of context must not be caused automatically by changing the setting of any part of the 

interface except from when the user has been informed that this will happen 
- Navigation must be placed in the same order within different web pages 
- Elements of web pages which function the same are shown in a consistent manor 
- Alterations to context must only be caused by a user and if they aren’t, there must be 

something that will allow the user to remove these alterations 

Input Assistance 

This means that users must be helped to evade and correct mistakes. 

- An error message must appear if an input error has been automatically detected 
- There must be either labels or instructions with user input components 
- Known advice must be given to help resolve an input error unless this causes security concerns 

or put the purpose of the content in danger 
- Anything submitted must be able to be undone, data must be checked for errors and there is 

something which allows the user to undertake final checks and confirm if this relates to 
anything legal, financial or applies to data 

- Assistance must be able to be provided 
- The same information mentioned in the bullet point previous to the one above applies if there 

are web pages which need users to submit information 

The Areas Required for Recommended Following – Robust 
This means that content must be able to be understood by various user agents such as assistive 
technologies. 
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Compatible 

This means that the web content must be compatible with existing and future user agents. 

- Elements of markup languages must have both starting and ending tags which are fully 
complete, they don’t have more than one attribute that is the same and the IDs assigned to 
these elements must be unique 

- The names and roles of all parts of a user interface must be able to be identified and with 
regards to states, properties and values that change, the user agents must be informed of these 
changes 

- Status messages must be able to be identified through their role or properties in a way that can 
be given via assistive technologies 

The Areas Required for Recommended Following – Conformance 
Conformance Requirements 

This means that the following areas must be met to conform with WCAG 2.1. 

- Level A conformance -> A web page must meet all of the Level A Success Criteria 
- Level AA conformance -> A web page must meet all of the Level A and Level AA Success Criteria 
- Level AAA conformance -> A web page must meet all of the Level A, Level AA and Level AAA 

Success Criteria 
- The conformance only applies to full web pages 
- Every web page that is included in the form of a process (signing up steps/survey steps) must 

comply 
- Accessibility supported methods of utilising technologies hold the reliance in meeting the 

criteria 
- Technologies must not prevent the user from being able to use the remainder of a web page if 

they don’t support accessibility or don’t comply with the criteria -> there are also special 
requirements if the remainder of a web page does meet the criteria 

Conformance Claims 

- The conformance claims are not a necessity 
- There are special requirements if there is a conformance claim such as including the date of the 

claim 

Statement of Partial Conformance – Third Party Content 

- This applies to web pages that have content added to them after being created such as blogs 
- Two options but it wouldn’t be possible to undertake one if content that doesn’t comply cannot 

be monitored or changed 
- The second option would be to write a statement of which W3C state as the following -> ‘This 

page does not conform, but would conform to WCAG 2.1 at level X if the following parts from 
uncontrolled sources were removed.’ 

Statement of Partial Conformance – Language 

- This may be produced when a web page doesn’t comply but that it would if accessibility support 
existed 

- The phrase that would need to be inserted would be -> ‘This page does not conform, but would 
conform to WCAG 2.1 at level X if accessibility support existed for the following language(s):’  
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Creation of Sitemap, Wireframes and Flowcharts/Flow Diagrams 
Other aspects which required completing for the website were the sitemap, wireframes and 
flowcharts/flow diagrams. All of these aspects would have helped to demonstrate how everything 
would have been structured (wireframes), the way in which the website’s elements would have 
functioned and interlinked with each other (sitemap) and would have also helped display the 
journey of the user when visiting the website (flowcharts/flow diagrams). Within this section of this 
document, you will be able to see the processes of these, some of which were created before and 
during the building process of the website and some of which were created after. 

Creation of the Wireframes 
Initial Wireframes – Desktop 
During the earlier stages of the project, whilst undertaking the branding process, I decided to create 
two sets of wireframes for desktop devices which I would have then been able to show to the 
client(s) and gain feedback from to take forward. The purpose of creating two for each page at the 
current time was to try and explore more than one method of how each page could have been 
structured, acting as a process of ideation. These can be viewed below: 

Home and History Pages – Set 1 

 

Description of General Elements to be Included in each of the Wireframes in this Section 

I decided to place the logo at the top of the page with the title of the website placed next to this. 
This is something that will be seen consistently through these desktop wireframes and this is 
because I thought it would have been good for the user to remind them of the organisation they 
would have either been reading about or considering helping as well as being able to navigate to the 
home page through a link placed around the logo. The navigation bar and footer sections are also in 
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the same place for all of the wireframes seen in this section and I did this due to the fact of keeping a 
consistent appearance for the user and so that they would have been able to have easily recognised 
where different elements would have been placed on the page, hence creating a good user 
experience. Within the navigation bar, the links to the different pages would have been able to have 
been interacted with and in the footer, items such as contact details and legal policies (e.g. a privacy 
policy) would have been included for quick reference. 

The Home Page Wireframe Shown Above 

I decided to include a slideshow of images underneath the navigation bar as this was something that 
was currently included on the ‘CFENC’ website and therefore, I thought this would have been 
beneficial to keep to help provide an overview of the website through different images. 
Furthermore, the title of the page would have been placed underneath the slideshow with either an 
image or set of images next to the descriptive text underneath, providing an overview of the 
organisation and what the user could have expected to find on the website. 

The History Page Wireframe Shown Above 

As is evident above, I included the same layout with regards to the title of the web page, the 
introductory text for the page and the image or set of images as that used in the home page. This 
was due to the fact that again, this would have created a consistent and professional appearance 
throughout the website and have helped the user to familiarise themselves with the structure of 
each page. For this page, I thought it would have been beneficial to include facts in circles or similar 
shapes which would have provided short, concise historical information about the organisation and 
Nepal in general. I believed the shape of a circle or similar shape could have possibly represented the 
sun and moon shown in the logo of ‘CFENC’ and have encouraged the user to learn about the history 
in a fun and interesting way. 

Who We Are and Projects Pages – Set 1 
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The Who We Are Page Wireframe Shown Above 

Again, as will be evident for all the wireframes in this section, the title of the web page along with 
the introductory text and image or set of images had been placed in the same place to create a 
consistent and professional appearance, as explained previously. On this wireframe, I included a 
section which would have related to the people involved with ‘CFENC’, including only two people 
which related to the clients. This was due to the fact that at this stage I didn’t have any content to 
follow. In this section, I placed the name of each person with their images and a descriptive piece of 
text underneath each image. As will be evident, I decided to place the name on a line attaching to 
each image as I thought this would have enhanced the design of the website. This section was also 
placed centrally due to the fact that if I placed this to the left, it wouldn’t have added variation to the 
page. Underneath, I believed that it would have been beneficial to include a social media section to 
encourage users to interact with and help promote the ‘CFENC’ organisation as well as being able to 
see what the organisation had been up to. 

The Projects Page Wireframe Shown Above 

For this wireframe, I integrated the same structuring of the introduction section with the title of the 
page, text and image or set of images as that of the other pages. With regards to the content of the 
projects, I chose to include each project as their own container and placed all of these in a grid 
layout as I thought this would have been clear to see for the user. This would have allowed the user 
to select a project they were interested in and to read about it in more detail through selecting the 
‘View’ link underneath each. This grid system would have continued as far down the page as 
possible, ultimately depending on how many projects had been undertaken by ‘CFENC’. 

Donations and Sponsor a Child Pages – Set 1 
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The Donations Page Wireframe Shown Above 

As is evident for this wireframe, I integrated the same structuring of the introduction section with 
the title of the page, text and image or set of images as that of the other pages. For the content of 
this page, I decided to integrate the three different sections (fundraising, donations and donate 
materials and supplies) in a vertical format placed centrally on the page. This was to attempt to add 
different content flows throughout the page as I thought this might have added variation. The 
images would have been placed first and then the titles of the different elements along with 
descriptive text would have been placed below. I believed that placing the titles above their 
respective images would have created an appearance which wouldn’t have been as aesthetically 
pleasing which was the reason why the images were placed first, creating a tidy appearance for the 
user. 

The Sponsor a Child Page Wireframe Shown Above 

With regards to this wireframe, I thought it would have been beneficial to have each child that was 
available to sponsor in a row format with the same layout for each; the image first and then the 
name of the child followed by a description of them with a link to sponsor them. This was because I 
thought that this would have helped maintain a professional and consistent structure to the page. I 
thought that also having the sponsor links underlined would have indicated to the user that they 
were to be selected, hence being intuitive. These sponsor links would have taken the user to either a 
modal or a separate page due to the fact that having too much text on the page would have 
probably disinterested the user and having the option to do this would have allowed the user the 
choice of whether to continue with the process or not. 

Shop and Gallery Pages – Set 1 
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The Shop Page Wireframe Shown Above 

For this wireframe of the shop page, I decided to place the images of each shop item in a block 
format to again create a professional and consistent structure on the web page. Only images would 
have been displayed on the screen until the user had interacted with them by selecting them, 
causing the products to be displayed either in full size or in a modal with the information and price 
relating to them. Likewise to the ‘Sponsor a Child’ wireframe shown previously, this would have 
reduced the amount of text displayed on the page and would have encouraged users to select each 
product to read more about each one, giving the user a choice and allowing them to have control. 

The Gallery Page Wireframe Shown Above 

On this wireframe, I decided to structure images in a block format and in a simple way to create a 
professional and consistent feel to the web page. When hovering over these images, this would have 
displayed information about each image in the gallery to the user, enhancing the user experience 
through the form of an animation. As well as displaying information, a button would have also 
appeared, allowing for the user to select this to view the selected image more clearly in the form of 
a modal. 

 

Events and Contact Us Pages – Set 1 
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The Events Page Wireframe Shown Above 

For the first events page wireframe, I thought it would have been beneficial to structure the page 
with one event for every row with either different background images or colours to distinguish 
different events. This would have therefore acted as a visual aid to the user in knowing how many 
events there were available to read about on the page. Similar to some of the other wireframes, the 
titles of the events would have been placed first with information and links to view more 
information about the events below, allowing the user to read more if they wanted to. This 
information would have been either placed in a modal or on a separate page to attempt to reduce 
the amount of information on the page and keep visitors to the page engaged and interested. It is 
also worth noting that the latest event would have been placed at the top of the web page with the 
older events being placed further down the page, hence encouraging visitors to read about the 
upcoming events and hopefully encouraging them to become involved. 

The Contact Us Page Wireframe Shown Above 

The structure of this page was different to the other pages as this wouldn’t have included an 
introduction section and the title would have been placed centrally. There would also have been a 
background image placed at the top of the page as this was something that the client had mentioned 
they liked about one of the current competitors as will be seen below: 

 

I also decided to place the content for this page in a column format as I thought this would have 
created a more pleasing appearance than if I were to place the content in a row format. I also 
thought including icons would have enhanced the design of the page and have been more beneficial 
than titles, adding more variation than if I were to place everything in the form of text for the 
contact details section. With regards to the ‘SUBMIT’ button for the contact form, I thought it would 
have been better for the user if I placed the font for this in uppercase to indicate it as a button to 
select once finished with providing details to the form. 
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Home and History Pages – Set 2 

 

Description of General Elements to be Included in each of the Wireframes in this Section 

Likewise to the first set of wireframes, I decided to place the logo at the top of the page with the 
title of the website placed next to this. However, within this set of wireframes, I decided to also 
include a search bar as seen in the provided competitor websites to allow users to perform a quick 
search and find any information within the website that they wanted to view. For the same reason 
as the other set of wireframes, these aspects are something that will be seen consistently through 
these desktop wireframes because, as explained before, I believed it would have been good for the 
user to remind them of the organisation they would have been either reading about or considering 
helping as well as being able to navigate to the home page through a link placed around the logo. As 
was the same for the other selection of wireframes, the navigation bar and footer sections were also 
in the same place for all of the wireframes seen in this section and this was due to the fact that I 
wanted to maintain a consistent appearance throughout the website for the user, enabling them to 
easily recognise where different elements would have been placed hence creating a good user 
experience through an intuitive interface. Within the navigation bar, the links to the different pages 
would have been able to have been interacted with and in the footer, items such as contact details 
and legal policies (e.g. a privacy policy) would have been included for quick reference and legal 
purposes. 

The Home Page Wireframe Shown Above 

As was the same for the first home page wireframe, I decided to include a slideshow of images 
underneath the navigation bar as this was something that was currently included on the ‘CFENC’ 
website and therefore, I thought this would have been beneficial to keep to help provide an 



‘CFENC’ Project (Y3S1) Processes in More Detail Document – Daniel Wilkins 

93 | P a g e  
 

overview of the website through different images. However, on this wireframe, the title of the page 
would have been placed above the slideshow centrally with a sub-heading, descriptive text and a 
selection of images placed in the same format as that seen on the first home page wireframe. Again, 
the purpose of this was to help provide an overview of the organisation such as their values and 
work and to also direct them to other aspects of the website. 

The History Page Wireframe Shown Above 

The title of this page was placed in the same place as the other pages to create a professional and 
consistent appearance throughout the website. Regarding the content of this page, this time I 
decided to place the images on the page instead of facts which would have related to the piece of 
information supplied when hovering over each image. This would have therefore created a more 
visual page and would have interested the visitor. The year of each event was placed under each 
image to display to the user the time in which the event occurred and arrows were placed between 
each image to display to the user the order in which these events happened, symbolising a timeline 
of history. 

 

Who We Are and Projects Pages – Set 2 

 

The Who We Are Page Wireframe Shown Above 

For this page, the title of the web page was placed in the same place for the same reason as stated 
before but this time there would have been some introductory text to explain to the user about the 
people at ‘CFENC’ or about ‘CFENC’ in general. The images this time wouldn’t have had a line 
attached to the top of them as I thought this may have been easier to structure with regards to 
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programming. The same format would have been integrated as before for the same reasons as 
stated before regarding the first wireframe. The social media section of this page would have also 
been the same as the other wireframe created as I thought that this was the best way to structure 
this at the current time with titles above each social media channel’s content. 

The Projects Page Wireframe Shown Above 

With regards to this wireframe, this time I thought it would have been beneficial to have a 
sponsored project placed larger and higher up the page than the other projects to signify to the user 
that this would have been the project that was the most important and relevant at the current time. 
This was inspired by one of the competitor websites as will be seen below: 

 

Another difference between this wireframe and the first was the fact that an overview of 
information was included for each project, helping to entice the user and to engage them into 
finding out more about each project which they could have then viewed more information through 
selecting the ‘View’ button/link. This would have then displayed more detail in either a modal or on 
a separate page, allowing the user a choice to either continue reading or to visit another page. The 
name of the projects would have been placed at the top of each container to display a hierarchy of 
information, structuring the information in a professional and consistent manner. 
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Donations and Sponsor a Child Pages – Set 2 

 

The Donations Page Wireframe Shown Above 

With regards to this wireframe, this time I decided to place the three sections in a row as I thought 
that this would have helped to reduce any unnecessary white space as would have been the case on 
the other wireframe. The same format for these sections would have been used as before as this, in 
my opinion, was the best way to structure this with regards to the visual appearance. On this page, I 
decided to include introductory text to be able to introduce the user to the purpose of this page as 
well as provide an overview. The other main difference for this wireframe compared to the other 
wireframe was the fact that I thought including the ‘DONATE’ button would have been beneficial to 
try and encourage visitors to donate to a good cause, hence helping the organisation and most 
importantly those in Nepal. 

The Sponsor a Child Page Wireframe Shown Above 

This wireframe also demonstrates the fact that there would have been an introductory section 
which would have welcomed users to the page and explained what they could have expected to 
find. The difference with this wireframe and the first was that in this one, the children would have 
been displayed within a card format as seen with the framework ‘Bootstrap’: 
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Information would have been displayed about each child when hovering over each image, providing 
an enhanced user experience with a link that would have enabled the user to sponsor the child they 
wanted to. The ‘Sponsor’ buttons/links were of the same concept of the previous wireframe and the 
explanation of this can be viewed in this section. 
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Shop and Gallery Pages – Set 2 

 

The Shop Page Wireframe Shown Above 

For this wireframe, I explored a different approach by having the images of the shop items in circles 
and in a block format as I thought this could have possibly been integrated as well. The introductory 
text section had also been included to introduce users to the page and again provide an overview of 
the content on the page as well as instructions. The same concept would have been incorporated as 
before, displaying each product in full size either in a modal or on a separate page along with 
information about the product and its price if the user were to select an image. As is also evident, I 
thought it would have been beneficial to integrate a shopping icon at the top of the page to signify 
this as an e-commerce section of the website. 

The Gallery Page Wireframe Shown Above 

I decided to structure the gallery images differently for this wireframe, gaining inspiration from a 
couple of football galleries found through research on the Internet: 
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I thought that displaying the gallery like the first football gallery would have been beneficial as this 
was both professional and tidy and highlighted the selected image in an obvious and clear way. I 
thought I would have also included a description of each image as this would have helped the user 
to understand the context of each image, also inspired by the first football gallery. The second 
gallery was one which I used less to help as this didn't include a description of each image. 
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Elsewhere on the page, an introductory section would have been included to explain about the 
gallery page as well as providing instructions on how to operate the gallery. 

Events and Contact Us Pages – Set 2 

 

The Events Page Wireframe Shown Above 

As has been seen with some of the other wireframes in this section, there was introductory text to 
again introduce the user to the page, providing an overview of what they would expect to find. With 
this wireframe, I thought it would have been beneficial to have a few events positioned on bunting 
to symbolise the fact that these were events. There would have been images of events and 
information with buttons/links placed beneath for the user to select to read more information about 
each event. This would have either appeared in a separate page or within a modal to reduce the 
quantity of text on the page. I thought that this might have helped to produce a friendly appearance 
whilst also trying to maintain a professional and consistent appearance throughout to try and 
encourage users to view more aspects of the website and ultimately help ‘CFENC’. 

The Contact Us Page Wireframe Shown Above 

For this contact page wireframe, I decided to keep the same layout as before as I thought this was 
aesthetically pleasing. However, this time I decided to remove the contact form as on some websites 
I had viewed either for this project or during another instance, occasionally contact forms weren't 
included. I wanted to explore this approach as well. Instead of including a contact form, I replaced 
this with social media contact details, encouraging users to visit the social media platforms provided 
by ‘CFENC’. The final element to notice is the fact that I decided to keep the icons as I thought this 
was visually pleasing and had noticed this had been included on a few of the competitor websites as 
seen below: 
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Examples of Situations Where Contact Forms Weren’t Utilised 

 

Examples of Situations Where Icons Were Utilised 
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Initial Wireframes - Mobile 
After creating the wireframes shown above for desktop devices, I then decided to create the mobile 
wireframes for these to explore how each page could have been structured on a smaller device and 
these can be seen below. The main aspect to mention is the fact that most of the content would 
have been displayed in a column format to suit the size of mobile devices. Another key aspect to 
note is that the title of the website was included with the logo on the responsive navigation bar as 
well as at the top of each page to remind the user of the organisation they were viewing. As well as 
these elements, a 'hamburger menu' was included to allow the user to select and navigate to 
different pages on the website with the search bar being placed at the top of the page regarding the 
second set of wireframes. This would have made it easier for the user to identify how to search for 
content when first visiting the website on a mobile device: 

Mobile Wireframes Set 1 
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Mobile Wireframes Set 2 
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Wireframes Created from Feedback 
In the meeting between myself and the client(s) on 1st September 2018, as well as showing the 
client(s) the colours and fonts, I also decided to show both the desktop wireframe sets I had created 
as shown previously. This was to demonstrate different types of structures for each web page. From 
doing this, feedback was received for the following different sections: 

Home Page 

• Include the ‘Donate’ button at the top of the page (only use on a couple of pages) 
• Include the ‘Facebook’ and ‘Twitter’ buttons in the top-right of the page 
• Include the two flags joined as seen on the ‘Nestling Trust’ website below 

 

Sponsor a Child Page 

• This could link back to the donations page 
• Explain how the visitor to the website can help rather than being specific (sponsor a child 

with images doesn’t really explain anything) 
• Encourage users to interact through ‘Facebook’, ‘Twitter’, etc. – ‘Spread the word’ was a 

term mentioned 

History Page 

• Could have the facts in the prayer flags rather than circles 

Shop Page 

• Add a link to a separate page where users can buy items 

Contact Us Page 

• Place the ‘Donate’ button at the bottom of the page 
• The layout could be in a block format like the ‘Edit.’ website 
• On the contact form, add a way of informing the user that the message/email they have sent 

has been sent for confirmation 
• Likewise to the home page, include the two joining flags (UK and Nepal) 
• Place the links (icons e.g. email and social media) at the top of the page 
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Block Format on ‘Edit.’ Website as Mentioned above 

 

General 

• Add a new page for the website called ‘Our Partners Page’ 
• Within the ‘Our Partners’ page, add links to the partners’ websites and have an image with 

the title above for each 

 

 

 

 

 

 

 

 



‘CFENC’ Project (Y3S1) Processes in More Detail Document – Daniel Wilkins 

108 | P a g e  
 

After receiving this feedback, I then made a decision to create a few more wireframes to include 
some, if not all of this feedback and these can be viewed below: 

Our Partners Pages – Sets 1 and 2 

 

The Our Partners Wireframe 1 Shown Above 

For this first wireframe, I decided to include the introduction structure as seen on the second set of 
wireframes displayed previously to help introduce the user to the page and with regards to the 
partners, I thought it would have been beneficial to have these displayed in a row in a card format as 
seen with this ‘Bootstrap’ example: 
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The image of each partner would have been placed first with the partner’s name, description and 
link/button to their website to view placed underneath, creating a hierarchy of information, inspired 
by some of the competitors with an example shown below: 

 

The Our Partners Wireframe 2 Shown Above 

This wireframe would have had the same concept to the previous example with regards to the 
content placed on the page but the introductory section would have included an image to add more 
visuals to the page and the partners would have been placed in a column format. These would have 
alternated with regards to positioning of content to add variation to the page and the images would 
have been circular. Likewise to the first wireframe, a hierarchy of information would have been 
included but in a horizontal manner instead to maintain a professional feeling to the website. Please 
note that the same structure with regards to the heading and footer sections would have been used 
as that shown in the second set of wireframes shown previously. 
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Contact Us and Sponsor a Child Pages – Based on Feedback Received 

 

The Contact Us Page Wireframe Shown Above 

As is evident in this wireframe, I decided to integrate the ‘DONATE’ link/button into both the banner 
section of the page and further down as well, as requested. The ‘DONATE’ button was placed 
centrally further down the page as I thought this would have helped it to be more obvious to the 
visitor and helped to have encouraged them to interact with it. I decided to keep the structure of the 
introductory section of the page as the same as shown in the previous set of wireframes for the 
contact page. This was because I thought this would structurally have been more appealing than if I 
were to align this to the left or right of the page but also due to the fact that it would have 
complemented the image shown underneath. As is also noticeable, I integrated a block format as 
this was an area the client mentioned that they liked, taking inspiration from the ‘Edit.’ website 
shown before. Within these blocks I thought it would have been beneficial to have a map locator, 
links to social media platforms, contact details and a contact form as this would have allowed visitors 
to choose their preferred method of contacting ‘CFENC’. 

The Sponsor a Child Page Wireframe Shown Above 

For this wireframe, I believed it would have been beneficial to include an introductory section with 
text to provide an overview of the information on the page or to relate to the purpose of the page. I 
also believed adding simple instructions would have been good to inform visitors of how they could 
have helped sponsor a child in a clear way. Underneath this, I included examples of children this had 
helped already to show how this method was helping. An image of each child was placed first with 
their names and a short description underneath to again create a hierarchy of information and 
structure this in a professional and clear way. This was all based on the feedback provided by the 
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clients, stating that they didn’t want this page to be specific to sponsoring a child but instead to how 
people could help in general. 

High Fidelity Wireframes - Desktop 
After creating the wireframes shown previously, I then decided to create high-fidelity wireframes, 
using ‘Adobe XD’, where I attempted to integrate both the feedback received as well as viewing all of 
the wireframes I had already created. This then allowed myself to create the first set of high-fidelity 
wireframes shown below. Please note that due to not having received any content at this stage, this 
therefore meant that I utilised the images available on the current website. Some of the aspects 
from previously undertaken research with regards to colour schemes and fonts were taken into 
consideration whilst creating the high-fidelity wireframes. Please note that some of the icons/images 
were integrated from other websites of which will be referenced at the end of this document. To 
view the wireframes in better quality, please select the ‘Adobe XD’ link provided below: 

https://xd.adobe.com/view/064096f3-9bd5-4566-a16e-427a1b41c9e0/ 

Home Page 

 

 

https://xd.adobe.com/view/064096f3-9bd5-4566-a16e-427a1b41c9e0/
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About Us Page 
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Projects Page 
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Contact Us Page 
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Sponsor a Child Page 
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Our Partners Page 
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Events Page 
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Donations Page 
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Gallery Page 
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History Page 
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Shop Page 
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After creating the first set of high-fidelity wireframes and progressing with the coding of the website, 
of which the process will be shown in a document on the page for this project on my personal 
website, I then decided to refine the previous wireframes in a new file. I changed the footer section 
to allow for understanding of how this could have been built through programming as well as adding 
new elements to attempt to enhance aspects of the design including the flags of the United Kingdom 
and Nepal. Please note that some of the icons/images were integrated from other websites of which 
will be referenced at the end of this document. To view the wireframes in better quality, please 
select the ‘Adobe XD’ link provided below: 

https://xd.adobe.com/view/c1f406cb-7488-45ba-bc5b-8a413aad4842/ 

Home Page 

 

https://xd.adobe.com/view/c1f406cb-7488-45ba-bc5b-8a413aad4842/
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About Us Page 
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Projects Page 
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Contact Us Page 
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Sponsor a Child Page 
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Our Partners Page 
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Our Events Page 
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Donations Page 
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Our Gallery Page 
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History Page 
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Shop Page 
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With regards to the footer section of the wireframes above, this was inspired by both the website I 
had been working on during my work experience at ‘The ICE Agency’ within the semester and by a 
couple of the websites analysed for this project. This is evident below: 

walnutunlimited.com  - The Website at ‘The ICE Agency’ Work Experience 

 

nestlingtrust.co.uk – One of the Analysed Websites for this Project 

 

himalayantrust.co.uk – One of the Analysed Websites for this Project 

 

I thoroughly liked the way in which the different sections of the footer were separated clearly which 
was why the wireframes above, as well as the developments through coding, followed this similar 
method. 
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High-fidelity Wireframes – Mobile 
After creating the high-fidelity wireframes for desktop devices, I then decided to also create one for 
each page for mobile devices to reflect the content on a mobile screen resolution. The main aspects 
to note here were including the content in a column format as well as including both a search bar to 
allow for users to search the website and a ‘hamburger menu’ to allow users to navigate the 
different web pages on the website through a drop-down list. Please note that I haven’t included the 
wireframes as screenshots individually in this document due to the fact they would have been 
difficult to view. However, as will be seen below, I have included an overview that demonstrates the 
wireframes I created utilising ‘Adobe XD’. To view each high-fidelity wireframe in better 
detail/quality please select the ‘Adobe XD’ link provided below: 

https://xd.adobe.com/view/2cc6f36a-f917-4d80-a647-19b2936c23d8/ 
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The Sitemap for the ‘CFENC’ Website 
Overview 
Due to the fact that the sitemap was an aspect that I could have only completed during the latter 
stages of building the website, this therefore represented a high amount of detail with regards to 
the different proposed links on the final ‘CFENC’ website. 

Inspiration/Research 
In order to gain inspiration, I viewed a few examples through Internet research to help myself 
understand how I could have structured my sitemap: 

Example 1 
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Example 2 

 

Example 3 
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Example 4 

 

From this research, I understood that there was a hierarchy involved where the main aspects would 
have been placed at the top with the other aspects being placed in order of importance. I also 
understood that a brief overview was included to state what each section related to and that arrows 
were utilised to direct the flow of navigation. 
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The Created Sitemap 
As a result of this inspiration I then created the following sitemap: 

 

For my sitemap, the banner and footer sections would have applied to all pages which is therefore 
why these were linking to each page with the logo being able to link to the home page in the banner 
and the footer providing social media links as well as legal links (privacy policy). I included the links 
that were situated on each page, including links to aspects such as social media and external 
websites. The text in red related to each page heading and for the shop and gallery pages, as the aim 
was to have filtering of images/shop items, this therefore meant that the blue text related to the 
outcomes of selecting a filter. The ‘Read More’ and ‘Buy’ buttons related to the options to select on 
each shop item and the ‘Images’ for the gallery page would have allowed users to select an image to 
view more information about it. 
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The Flowchart/Flow Diagram for the Website 
Overview 
The final aspect regarding the functionality of the website was to create a flowchart to demonstrate 
the user journey as they would have navigated through the website. Please note that I created one 
flowchart after completing the majority of the website and that some processes shown may not 
have been able to have been achieved at the current time on the developed website. 

Inspiration for the Flowchart/Flow Diagram 
For gaining inspiration, I utilised one of the aids I used in my second year for the ‘Whitchurch Silk 
Mill’ project as I believed this to be very helpful. I also viewed an example as well as viewing the 
flowcharts I created in my second year to help inspire myself, integrating some previously used 
aspects where relevant. These can be viewed below: 
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From viewing the examples shown above, I realised that different shapes signified different actions 
within a flowchart and that arrows were utilised to display the journey of the process. Also, I 
understood that brief pieces of information were used to state each process clearly. 
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The Created Flowchart/Flow Diagram 
After viewing the examples previously, I then created the final flowchart for the website and this can 
be seen below. Please note that this was a basic flowchart due to time constraints, however this still 
demonstrated a user journey throughout the website: 

 

As is evident above, I included some initial actions with the user connecting to the Internet and 
opening a website browser to navigate to the home page of the website. A decision would have then 
been made because if the user had tapped or clicked a page link on the website, then questions 
would have been asked until the page selected was identified. Once the page had been identified, 
another decision would have been made to stop the process if the user didn’t interact with or read 
the content on the page as this would have meant that they would have exited the website. This 
same process would have been undertaken if the user decided not to tap or click a page link. After 
the user would have read or interacted with the content on a page, a process of deciding if the user 
navigated to another page would have been undertaken, identifying the page again. The decision 
would have then again been made to stop the process if the user didn’t interact with or read the 
content on that page. If the user did interact with or read the content on that page, the process 
would have been repeated until the user had stopped these actions. 

 

 

 

 

 

 

 

 



‘CFENC’ Project (Y3S1) Processes in More Detail Document – Daniel Wilkins 

142 | P a g e  
 

Contacting the Client 
As would have been evident before in this document, I continuously contacted the client regarding 
different aspects. Although not all emails have been displayed, the screenshots below show a 
document that I created to keep a log of when I had either contacted the clients myself or had been 
contacted by the clients. This can also be viewed on the page for this project on my personal 
website. 
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Conclusion/The Next Process of the Project 
Although some of the work shown above was either completed during or after the programming 
process of the website, the next stage after the majority of the tasks shown above had been 
completed was to begin developing the website through the use of programming languages. To view 
this process, please view the provided ‘PDF’ documents on the page for this project on my personal 
website. These are situated underneath the heading ‘The Development and Programming Processes’ 
within the ‘Y3S1 PROCESSES’ section of this page. 

Please note: There are multiple documents for the development processes to ensure it is easier to 
load the work via the Internet and each document follows on from the previous document. 
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Please note that some references for this document may be included in the other documents for 
this project and that some references for the other documents are included in this document 
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